


              Law of  Syllogism

Advertisers and lawyers often make claims about things that seem unrelated, but manage to convince people they are true by using logic to connect the two things.  We will watch a commercial and take notes about its claims, then use the claims to logically prove the main claim.  

Look for answers to these questions:

1) What is the claim that he tries to prove?

2) What is the first fact he gives to help him prove it?

3) What kind of reasoning is he using?

Transcription of commercial:

“There’s something Direct TV won’t tell you- they hate puppies.  Fact: They charge you every month for HD service.  Fact: Time Warner Cable HD is free.  It saves you what could be hundreds of dollars.  Fact: You could spend those hundreds of dollars on a mountain of dog food.  Fact: Puppies love dog food!  Therefore, Direct TV hates puppies.”

Now use your notes and the questions to help you organize a “proof” of the claim.  Start with the first fact they gave you.  Write it as a conditional statement.  Then, write another conditional statement that begins the same way the other one ended, so you can use the Law of Syllogism to connect them. Keep doing this until you get a sentence that ends with “then they hate puppies”.

Make sure that each of your sentences makes sense.  Don’t say, “If you charge customers for HD, then you hate puppies.”  That’s too much of a jump from one idea to another.  You should be taking baby steps that people would have a hard time disproving.    

Using the Law of Syllogism:

Use the Law of Syllogism to show how the commercial concluded that Direct TV hates puppies because it charges for HD TV.

Given: Direct TV charges for HD service.

Prove: Direct TV hates puppies.
If a company is Direct TV, then __________________________

If___________________,  then __________________________
If___________________, ……………………………………….

……………………………………………………………………

……………………………………………………………………

………………………….., then it hates puppies.

Using the Law of Detachment:

If a company is Direct TV, then it hates puppies.   

A telemarketer calls you and says he represents Direct TV.

What can you conclude?

